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IN THE UNITED STATES PATENT AND TRADEMARK OFFICE

BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

e X---
Vifia Conchay Toro SA
Opposer
V. : Opposition M.: 91236165
Citadel Trading Corp.
Applicant
e X---

APPLICANTRENEWEBDIOTION FORISCOVERSANCTIONS

This Board, having denied Applicant’s Motion for Discovery Sasctwathout
prejudice for failure to submit Opposer’s supplemental discovery resgymsgplicant
hereby renews its Motion for Discovery Sanctions.

Pursuant toa Decision and Ordelated November 5, 201&pposemwas allotted
20 days from November 5, 2018 serve

1) verified supplemental responses to krogatory Nos. 8, 14

and 15;



2) verified responses or supplemental responses as appropriate,
to all other interrogatories inasponse to which the previously
served interrogatories were not verifiednd

3) a document production imesponse to the document requests
served on Opposer on February 1, 2q98TTABVUE 1), said
document production being in compliance with Fed. R. Civ. P.

34(b) in all respectsl3 TTABVUE(8mphasis added)

Applicant heeby moves for sanctionpursuant to Trademark Rule 220(h)(1)

for Opposer’s failure to fully comply with said order.

Applicant additionally requests thathis proceeding be stayed pending a

determination of this motion and that the trial dates be reset.

The Interrogatories At Issue
INTERROGATORY NO. 8:
Summarize the substance of Italo Jofré’s knowledge relating to the promotio

and distribution of wines under Opposer’s Marks in the United States.



INTERROGATORY NO. 14
Set forth the actual gross wtedale and retail sales, by month and yeatf,
Opposer’s wines other than those sold under Opposer’s Marks in the United States fo

each year since 2010 and identify all documents related thereto.

INTERROGATORY NO. 15
Identify all negative comments relating to Opposer’'s wines from wine rating

entities, publications, consumers, retailers and distributors.

Opposer’s Responséscked Proper Verification
On November 19, 2018 Opposer’s counsel forwarded Opposer's SuppéEmen
Answers and Objections, (ExhiBit attached, along with a transmittal email (Exhibit B).
Significantly, the purportedverification’ of Opposer's Supplemental Answers
and Objectionss undated and was not in accordance with the requirements of 28 USC

81746 (1) for verifications executéd Chile.

Opposer Failed to Provide a Substantive Response to Interrogatorn8No.

Opposer’'s response to Interrogatory No(Bxhibit A)was unchanged from
Opposer’sinitial response(9 TTABVUB2). In Opposer’s transmittal email, (Exhibit B)
Opposer’s consel stated that he did not understand what information was requested in

Interrogatory No. 8. No objection to Interrogatory No. 8 was raised in ©gp®initial

-3-



response, nor in Opposer’'s Response to Applicant’'s Motion to Cod(padiTABVUE 2.
The objecibn has been waived and cannot be asserted. Fed. R. Civ. P. 33(b)(4), TBMP §

405.04(b).

Opposer Failed to Provide a Substantive Response to Interrogatory No. 14

With respect to providing a verified supplemental answer to Interrogatdo.
14, Opposer’s qaplemental response mirrored Opposer’s initial defective response, i.e.
that Opposer did not have possession or control of the information.

In an email of November 28018 (Exhibit C) Opposer’s counsel stated that
“...Opposer will produce Documents thafer to International Sales in Dollar amounts
for 2017. Also included is the Opposer’s Annual Report for 2017. Internationa Bale
information 2017 can be found on VINA000285.”

While the option to produce business records is available pursuant toR-&tiv.
P. 33(d) the document referenced, VINA000285 (Exhibit D) did not dishlose
information requested in Interrogatory No. 14.e., gross wholesale and retail sales, by
month and yea), of Opposer’s wines other than those sold under Opposer’s $ark
the United States for each year since 2010.

Significantly, Opposer’s counsel failed to mention that Opposer mairaeh®sso
ownership interest in its US importer/distributor, Excelsior Wine Complab§, (Exhibit
E) who ostensibly possesses the information and documents for responding to
Interrogatory No. 14. Opposer certainly could have obtained the regdesformation
from ExcelsiorSeeU.S. Int'l Trade Comm'n v. ASAT, tl F.3d 245, 254 (D.C. Cir.
2005) ¢iting BAWRIGHT, MILLER & COOPER, FEDERAL PRACTICE & PROCEDURE § 2210)
("control" under Fed. R. Civ. P. 34(a) is defined as the "legal righgray or ability to

obtain documents upon demand".



Opposer failed to Provide a Substantive Supplemental Responsatéorogatory
No.15

Oppose’s supplemental response that is does not maintain records of negative
comments relating to Opposer’s wines is inadequate in the absence of a verified

response indicating that it is unaware of negative comments.

Opposer’s Supplemental Document Submission
Attached as Exhibit F is Opposer’s index of documents pro¢l@pgubser’s

supplemental document submission is attached as Exhibit G.

Relief Requested

In view of Opposer’s failure teomplywith the November 5, 2018 decision and
Order (13 TTABVUE 3pplicant requests the following relief:

1) Opposer be precluded from offering testimony of Italo Joffré, by way of
affidavit or otherwise;

2) Opposer be precluded from offering any evidence relating to the promotion
and distribution of wines under Opposer’s Marks in the United States

3) Opposer be precluded for offering any evidence to substantitite
allegations inParagraph 1 of the Notice of Opposititmat Opposer is Latin
America’s largest producer of wine and accounts for nearly a quarter of
Chile’s total wine production and that Opposer is America’s largest exporter

of wine from Chile



Dated: New York NY

April 5, 2109
Respectfully submitted,

Natter & Natter
Attorneys for Applicant
501 Fifth Avenue

New YoriNY 10017
212-840-8300 Ext 3
[Seth Natter/

By: Seth Natter
snatter@natterip.com

CERTIFICATE OF SERVICE

This will certify that omApril 5 2019a copy of the foregoin@/otion is being e
mailed to the atorney for Opposer, George W. Lewis as follows: glewis@whda.com.

/Seth Natter/
Seth Natter
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IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

)
Vifia Concha y Toro SA )
)
Opposer, )
)
V. ) Opposition No. 91236165
) Application Serial No. 87254798
Citadel Trading Corp. ) Mark: MYLIA
)
)
Applicant. )
)

OPPOSER’S SUPPLEMENTAL ANSWERS AND OBJECTIONS
TO APPLICANT’S FIRST SET OF INTERROGATORIES
AND REQUESTS FOR PRODUCTION OF DOCUMENTS

Opposer, Vifia Concha y Toro S.A. (“Opposer™) hereby responds to the First Set of
Interrogatories propounded by Applicant, Citadel Trading Corp.

These responses are made in accordance with Fed. R. Civ. P. 33 and Rule 2.120 of the
Trademark Rules of Practice, and are based upon information presently available to Opposer, but
are made without prejudice to the right of Opposer to make additional or modified answers
should better or further information or belief become available to Opposer, and without prejudice
to any right of Opposer to offer evidence on its behalf, or to object to the relevance, competence
or admissibility of any evidence offered by Opposer at the trial, or other proceedings, on any

ground.

GENERAL OBJECTIONS

I. Opposer objects to any instruction or definition that seeks to impose obligations



that are not found in the applicable Federal Rules of Civil Procedure or Rules of Practice in
Trademark Cases of the U.S. Patent and Trademark Office.

2. Opposer objects to the definition of the terms “you” and “Opposer” insofar as it
purports to require Opposer to obtain or to make investigation for information that is not within
its possession, custody or control.

3. Opposer objects to all of the Interrogatories insofar as they call for (a) the

disclosure of work product or of materials prepared in anticipation of litigation or for trial; or (b)

disclosure of privileged communications between attorney and client.

4. Opposer objects to each Interrogatories insofar as it seeks disclosure of
confidential business and commercial information, trade secrets or other proprietary information

absent the parties’ agreement to protecting the same from public disclosure and other misuse.

5. Opposer objects to all of the Interrogatories insofar as they seek to require
Opposer to do more than use reasonable diligence to locate responsive information and/or
documents based upon inquiry of those persons who reasonably would be expected to possess
responsive information and upon examination of files that reasonably would be expected to yield
responsive information, on the grounds that they are overly broad, unduly burdensome,
oppressive and vexatious.

The foregoing objections are incorporated by reference in the following responses.

ANSWERS AND SPECIFIC OBJECTIONS

Interrogatory No. 1:




Specify when Opposer first used Opposer’s Mark in U.S. commerce, the goods and/or services
the mark was used on, and identify all Documents referring or relating to said first use.

Response:  Opposer objects to this Interrogatory on the grounds that it is ambiguous,
irrelevant, overbroad, unduly burdensome to the in that it seeks “all” including, but not limited
documents that are neither in the control or possession of the Opposer. Notwithstanding the
foregoing, and while preserving its objection, Opposer states that it has used the AMELIA mark
for wine in foreign commerce with the U.S. since at least as early as January 22, 1996. Opposer
is unable to identify any documents at this time, but will identify same if and when they
discovered.

Interrogatory No. 2:

Identify all documents comprising, illustrating or evidencing the “design features” referred to in
paragraph 11 of the Notice of Opposition.

Response: ~ Opposer objects to this Interrogatory on the grounds that it is ambiguous,
irrelevant, overbroad, unduly burdensome to the in that it seeks “all” including, but not limited
documents that are neither in the control or possession of the Opposer. Notwithstanding the
foregoing, and while preserving its objection, Opposer states the labelin.g of the bottles used for

the sale of AMFELIA wines.

Interrogatory No. 3:

State whether wines under Opposer’s Marks were included in the rankings referred to in
paragraphs 3 and 4 of the Notice of Opposition and identify all documents relating thereto.

Response: ~ With regard to Paragraph 3 of the Notice of Opposition Opposer mark was

not included in the rankings. Opposer’s AMELIA wine was included in the Rankings referred to



in Paragraph 4 of the Notice of Opposition. There is an organization study that relates to

Opposer’s Answer.

Interrogatory No. 4:

Identify all wine ratings received by wines under Opposer’s Marks since 2012 and all documents
related thereto.

Response:  Opposer objects to this Interrogatory on the grounds that overbroad,
unduly burdensome and seeks to discover all ratings or information including information that is
neither in Opposer’s possession nor control. Notwithstanding the foregoing, and while preserving
its objection, Opposer is aware the following sampling of its wine ratings: 2011 Vintage
eRobertParker.com -90 points; 2010 Vintage Wine Spectator - 90 points; 2009 Vintage - Wine
Enthusiast - 90 points; 2009 Vintage - eRobertParker.com - 90 points. There are various results
included in marketing literature.

Interrogatory No. 5:

Set forth Opposer’s yearly advertising expenditures in the United States for wines under
Opposer’s Marks since 2010 and identify all documents related thereto.

Response:  Opposer objects to this Interrogatory on the grounds that overbroad,
unduly burdensome and sceks to discover information over an unreasonable period of time and
seeks information that is neither in Opposer’s possession nor control. Notwithstanding the
foregoing, and while preserving its objection, Opposer has no per se annual advertising budget
for wines under Opposer’s mark in the U.S. There are no documents.

Interrogatory No. 6:

Set forth the actual gross whole sale and retail sales, by month and year, of wine under Opposer’s
Marks in the United States for each year since such sales began and identify all documents



related thereto.
Response:  There are no documents in Opposer’s possession or control that relate to
this Interrogatory.

Interrogatory No. 7:

Set forth the retail price range of Opposer’s wines under under Opposer’s Marks and identify all
documents relating thereto.

Response:  Opposer objects to this Interrogatory on the grounds that it is ambiguous,
irrelevant, overbroad, unduly burdensome in that it seeks “all” documents including but not
limited to documents that are neither in the control or possession of the Opposer.
Notwithstanding the foregoing, and while preserving its objection, Opposer’s wine sold under
Opposer’s mark currently ranges in price from $30 to $50 in the U.S. market. Documents of this
nature are not generally maintained by Opposer’s. Opposer identifies document by retail outlets
listing the price of Opposer’s wine sold under Opposer’s mark.

Interrogatory No. 8:

Summarize the substance of Italo Jofré’s knowledge relating to the promotion and distribution of
wines under Opposer’s Marks in the United States.

Response: M. Italo Jofré has been the Fine Wine Export Manager of Vifia Concha y
Toro S.A. since at least 2008 and has knowledge of the promotion and distribution of wines
under Opposer’s Marks in the United States during the relevant reasonable period.

Interrogatory No. 9:

Identify the three persons most knowledgeable about market studies, surveys, focus groups, or
other studies that relate to the use of Opposer’s Goods under Opposer’s Marks, or Applicant’s
goods under Applicant’s Mark and summarize the substance of each person’s knowledge.

Response:  There are no market studies, surveys, focus groups, or other studies that relate to



the use of Opposer’s Goods under Opposer’s Marks, or Applicant’s goods under Applicant’s
Mark.

Interrogatory No. 10:

Identify and state the duties of each person or agency who has participated in the distribution,
advertising or promotion of wines under Opposer’s Marks.

Response:  Opposer objects to this Interrogatory on the grounds that it is overbroad,
ambiguous, unduly burdensome and seeks information not restricted to the U.S, or any time
period or lacks sufficient clarity for a determination of “who participated.” Notwithstanding the
foregoing, and while preserving its objection, Opposer identifies the following: Edward Barden
Director of Marketing and Communication for the Excelsior Wine Company, the U.S. distributor
of Opposer’s wines sold under Opposer’s mark.

Interrogatory No. 11:

Identify all advertisements, brochures, catalogs, websites and promotional materials using
Opposer’s Marks and state the respective dates and publications or media in which this material
appeared or was intended to appear.

Response:  Opposer objects to this Interrogatory on the grounds that it is ambiguous,
irrelevant, overbroad, unduly burdensome in that it seeks “all” including, but not limited
documents that are neither in the control or possession of the Opposer and is not restricted to the
U.S. and a reasonable period of time. Notwithstanding the foregoing, and while preserving its
objection, Opposer does not employ advertisements, brochures, catalogs, websites and

promotional materials using Opposer’s Marks for the U.S. market.

Interrogatory No. 12:

Identify:



(1) The types or classes of consumers who were or will be exposed to wine under
Opposer’s Marks, including but not limited to retailers, agents, wholesalers and retail customers;

(2) The dealers, distributors, affiliates, agents, licensees, manufacturers’
representatives, wholesalers and retailers authorized or to be authorized to sell, resell, or
distribute wine under Opposer’s Marks in the United States; and for each, state its address and
the geographic trade area for which it is responsible;

3) The normal and proposed channels of trade for distribution and marketing of wine
under Opposer’s Mark;

“) The estimated future gross wholesale and retail sales, by year, of wine under
Opposer’s Mark in the United States for the next two years;

(5) The geographic territory where wine under Opposer’s Mark has been sold, will be
sold or offered to be sold; and

(6) Identify those persons with knowledge of the facts described.

Response:  Opposer objects to this Interrogatory on the grounds that it is irrelevant,
overbroad, ambiguous, unduly burdensome, not restricted to the U.S. and seeks to discover facts
or information that are neither in its possession nor control. Notwithstanding the foregoing, and
while preserving its objection, Opposer provides the following responses:

(D) People who purchase wine;

2) Excelsior Wine Company is Opposer’s importer. Distributors who have sold the
brand are: RNDC, Southern Wine & Spirits and Glazers;

3) Stores and retailers that sell wine, restaurants, festivals;

“4) Unknown;

%) Throughout the U.S.;



(6) ftalo Jofré, Fine Wine Export Manager for Vifia Concha y Toro S.A.; Edward
Barden, Marketing Director at Excelsior Wines; Carla Errazuriz, Fine Wines Marketing Sub-
Manager at Vifia Concha y Toro S.A.

Interrogatory No. 13:

Set forth the number of nine liter cases of wine under Opposer’s Marks exported to the United
States for each year by vintage since such exporting began and identify all documents related
thereto.

Response:  Opposer objects to this Interrogatory on the grounds that it is irrelevant,
overbroad, ambiguous, unduly burdensome in that it seeks “all” documents, is not restricted to
the U.S. or a reasonable time period and seeks to discover facts or information outside the
possession and control of the Opposer. Opposer identifies an excel spread sheet detailing
exported wines bearing Opposer’s mark to the U.S.

Interrogatory No. 14:

Set forth the actual gross wholesale and retail sales, by month and year, of of Opposer’s wines
other than those sold under Opposer’s Marks in the United States for each year since 2010 and
identify all documents related thereto.

Response:  Opposer objects to this Interrogatory on the grounds that it is irrelevant,
overbroad, ambiguous, unduly burdensome in that it seeks “all” documents and is not restricted
to the U.S., seeks to discover facts or information outside the possession and control of the
Opposer and not reasonably calculated to disclose relevant information. Further, Opposer
produces and exports wines to the U.S. It is neither a wholesaler nor retailer of the wines it
produces and does not have possession or control of the information sought by this

Interrogatory. There are no documents with this information in the requested format.

Interrogatory No. 15:




Identify all negative comments relating to Opposer’s wines from wine rating entities,
publications, consumers, retailers and distributors.

Response:  Opposer objects to this Interrogatory on the grounds that it is irrelevant,
overbroad, ambiguous and unduly burdensome, not restricted to the U.S. and seeks to discover
facts or information outside the possession and control of the Opposer and not reasonably
calculated to disclose relevant information. Opposer does not maintain or retain records of
negative comments relating to Opposer’s wines from wine rating entities, publications,
consumers, retailers and distributors.

Respectfully submitted,

VINA CONCHA Y TORO S.A.

Date:_April 6. 2018 By: /george lewis/
George W. Lewis, Esq.
Westerman, Hattori, Daniels & Adrian, LLP
1250 Connecticut Ave., NW, Suite 850
Washington, D.C. 20036
(202) 822-1111 (telephone)
(202) 822-1100 (facsimile)

Attorneys for Opposer
VERIFICATION;

[ declare under penalty of perjury that the foregoing Interrogatory Responses are true except as to
matters alleged on information and belief, and as to those matters I believe them to be true.
August , 2018

( éz%ﬁ o fx},gp*ﬂ

(name) R ,
{? () C‘-_"-( lc'k E“/ F g Ty }:‘

Atty. Dkt. No.: OT170010US00
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DearSeth:

Attachedis a verified copyof Opposer'sResponsesThesewere preparedbeforethe Orderof the Board. We are
reviewingour obligationto further Supplementheseresponsesn light of the Board'sOrder.

RegardindnterrogatoryNo. 8, | amjust not clearon what you are requesting. Thisinterrogatoryseeksa summaryof
the substanceof Italo Jofré’sknowledgerelatingto the promotion anddistribution of winesunder Opposer’'sMarksin
the United States Accordingo the Board’sOrder:

Therecordshowsthat this is anindividualwhom Opposelidentifiedin its initial disclosuresslikelyto
havediscoverablenformationto supportOpposer'slaimsthoughno actualinformationis providedin
responseo the interrogatory.Opposer'sesponses obfuscatingat best. Applicantis entitled to probe
the specificoof the disclosedndividual'sknowledge.

| reallydo not understandthe wording“the substanceof Italo Jofré’sknowledge.” Thisis not a requestfor the
subjectof histestimony. We havespecifiedhis positionandthat he isthe company’soint personwith respect
to the promotion anddistribution of winesunder Opposer’'sviarksin the United States.

Wearenot trying to hold backanything. Letusknowwhat youwant.

Asregardsinterrogatory14,asl haveexplainedin prior correspondencendin the attachedresponsemy client
isneitherawholesalemor aretailor of wine in the U.S.anddoesnot possessuchinformation. It exportswine
to the U.S. Thereare third party wholesalersretailersanddistributorsof the client’'swine in the

U.S. Nonetheless| am endeavoringo provideannualfiguresfor its exportation.

Asregardsinterrogatoryl15, asstatedin the attachedmy clientdoesnot havea practiceof retainingnegative
reviewsand comments. | haveaskedthem to conductafurther review.

I shouldbe providinga chartrelatedto the documentsto the variousinterrogatoriesand Requests.

Yourstruly,

/george/

GeorgeW. Lewis

Westerman Hattori, Daniels& Adrian

GWL/
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From:Lewis,George

Sent:November26,201804:32PM

To:'SethNatter'

Cc:Jeffery, Tracey

Subject:RE:OppositionN0.91236165 KinaConchay ToroS.Avs.CitadelTradingCorp. Mark: MYLIA OurRef.:0OT170010US0O

DearSeth,

I amfollowing up on our belowemailand our obligationspursuantto the Board’slastOrder.

We havenothing further to addwith respectto Interrogatory8 absentanyfurther written directionfrom you.

TheAnswerto Interrogatory15 of the SupplementaResponsés unchanged.

Asregardsinterrogatory14, Opposereiteratesits Responsehat it is neither awholesalemor aretailor of its wine soit doesnot
havesuchsalesinformation. However,aspart asa SupplementaResponséo the DocumentRequesiOpposewill produce
Documentghat refer to InternationalSalesn Dollaramountsfor 2017. Alsoincludedis the Opposer’sAnnualReportfor 2017.
InternationalSalesn information 2017 canbe found on VINA000285 1 will sendthe SupplementaDocumentslatter today or

tomorrow.

George

RYOWVS

RQ
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POSITION IN EXPORTS OUR SUBSIDIARIES
TO MAIN MARKETS

SALES OF BOTTLED WINE
IN THOUSANDS OF CASES

T

% OVER EXPORTED VOLUME CONCHAYTORO

COUNTRY POSITION OF BOTTLED WINE

China #1 10.6% Cono Ser

United States #1 29.8%

ES

f]
NETE #1 30.1% V‘N“\'l\’l,m[x)

Brazil #1 16.5%
PALO ALTO

United Kingdom #1 42.3%

Holand #1 23.9%

CANEPA
Canada #1 33.2%

maycas
Ireland #H2 26.4% e IMEr

South Korea #1 22.5% o

: TRIVENTO
Mexico #1 50.2%

Germany #1 23.7% FETZER VINEYARDS

Source: Vinos de Chile.

SALES BY ORIGIN SALES BY ORIGIN
VOLUME VALUE
CHILE | CHILE
86.1% 81.6%
B ARGENTINA | ARGENTINA

6.7% 6.6%

USA
7.2%

USA
11.8%

VINAO000285

‘ p.021 ‘Chapter 1
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AFFILIATED COMPANIES

BEER GARDENBELLAVISTA SpA.
Tax ID No. (RUT): 99.527.300-4
Address:  Américo Vespucio 2.500 of. 701, Las Condes.

Santiago
% ownership (direct and indirect): 38,5%
Subscribed and paid-up capital: ThCh$70,000,000

Corporate purpose

Implementation, development and operation of all types of
restaurants, bars and other establishments in the culinary
and entertainment sector, in particular those associated
with the sale of craft beer under the “Kross"® brand.
Directors

Carlos Brito Claissac

José Tomas Infante Guiell

Jerome Georges Marcel Reynes

Contratos con personas relacionadas

It maintains a supply contract and license with Southern
Brewing Company S.A. (Kross).

EXCELSIOR WINE COMPANY LLC.
EINN°:  45-2968791

Address: 1209 Orange Street, Wilmington, DE 19801,
United States.

% ownership (direct and indirect): 50%
Subscribed and paid-up capital: ThCh$614,750
Corporate purpose

The distribution of products of Vifia Conchay Toro S.A.,
Trivento Bodegas y Vifiedos S.A. and some of Fetzer
Vineyards's brands in the United States market.
Relationship with the parent company

Markets and distributes products of Vifia Concha'y Toro and
its subsidiaries in the United States.

Directors

Giancarlo Bianchetti Gonzélez (MS) (Chairman)

Cristina Mariani-May

Eduardo Guilisasti Gana (M)

Rafael Guilisasti Gana (D)

Juan Pérez Vega

James Mariani

Chairman

Marc Goodrich

Main contracts with the parent company

Purchase and sale of products of the parent company,

its subsidiaries and af liated companies; promotion and
advertising of these products.

ESCALADE WINES & SPIRITS INC.

Numero Tributario: 821482783RT0001
Address: 5006 Timberlea Suite 1, Mississauga,
Ontario, Canada.

% ownership (direct and indirect): 50%
Subscribed and paid-up capital: ThCh$785,686
Corporate purpose

Import, export, sale, production and distribution of
alcoholic beverages.

Relationship with the parent company

This company acts as an export agent and distributor of
the wines of Vifia Concha y Toro and other subsidiaries in
the Canadian market.

Directors

Duncan Hobbs (Chairman)

Thomas Domeyko Cassel (M)

Osvaldo Solar Venegas (M)

Carlos Longhi Leinenweber

Houng Vu

Brigitte Lachance

CEO

Felipe del Solar Leefhelm

VCT JAPAN COMPANYLTD.

Numero Social: 01112-01-017295

Address:  4-10-2 Nakano, Nakano-ward, Tokyo, Japan.
% ownership (direct and indirect): 41%
Subscribed and paid-up capital: ThCh$,47.347
Corporate purpose

The import, export, sale and distribution of alcoholic
beverages.

Relationship with the parent company

Joint venture with a local distributor, whose aim is to
strengthen the sale of products of Concha y Toro and some
of its subsidiaries in the Japanese market.

Directors

Kazuyuki Sugiyama

Osamu Wada

Satoshi Mikami

Cristian Lépez Pascual

Guy Andrew Nussey

VINAOOO362

‘ p.98 ‘ Capitulo 5 (D) Director of Vifia Concha y Toro S.A. (M) Manager of Vifia Concha y Toro S.A. (MS) Manager of Vifia Concha y Toro S.A subsidiary.
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BatesNumber DocumentDescription Requestresponsiveto
VINAOOOO0O01; Pictureof 2 peopleenjoyingwine
VINAOOOO69
VINAO00002; Amelial993Chardonnayabel Rog2,
VINAO00O70 RFPL, 2
VINAOOOO0O03; Amelial997Chardonnayabel Rog2
VINAO00O71 RFPL, 2
VINAOOOOO4-5; | Amelia2007Chardonnayabel Rog2
VINA000072173 RFPL, 2
VINAOOOOO06-8; | Amelia2008Chardonnayabel Rog2
VINA0O00074 76 RFPL, 2
VINAOOOO009- November2011PressReleasese Amelia2009 | Rog3,4
10; VINAOOO0O77 r| ChardonnayEnglisrand Spanishversions) RFPL, 2
78
VINAOOOO1t+ Amelia2010Chardonnayabel Rog2,
13;VINAOOOO79r RFPL, 2
81
VINA000014- Amelia2011Chardonnayabel Rogz,
15;VINA000082r RFPL, 2
83
VINA00001647; | Amelia2012Chardonnayabel Rog2,
VINA000084 B5 RFPL, 2
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ViINA CONCHA Y TORO

QUIENES SOMOS

MISION Y VISION HISTORIA GOBIERNO CORPORATIVO

VINA CONCHA Y TORO EN CIFRAS

994 35 1131¢

US$ MILLONES EN VENTAS CONSOLIDADAS MILLONES DE CAJAS VENDIDAS EN 2017. HECTAREAS DE VINEDOS PLAN
EN 2017. EMPRESA DE VINOS LiDER A NIVEL PROMEDIO DE CRECIMIENTO ANUAL DE 3% A NIVEL MUNDIAL. 3 ORIGENE
GLOBAL. MUNDO

RESUMEN FINANCIERO

ESTADO DE RESULTADO

Ingresos 643.785 658.448 636.194 583.313 475.622
Ganancia Bruta 231.705 246.066 244.689 9223.182 164.235
9,18%
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ViNa CoNCHA Y TORO

NCOUILUUU vppCiasiviiul \1y Vi.siz AR R s rwwec [VIVRVERY] IVl o

EBITDA (2) 86.267 92.701 93.432 83.425 54.973
Ganancia Neta de la Controladora 49.575 47.931 49.797 43.051 33.174

COMO PORCENTAJE DE LOS INGRESOS

Margen Bruto 36,0% 37,4% 38,5% 38,3% 34,5%

Margen Operacional 9,6% 10,7% 11,2% 10,8% 7,6%
Margen EBIDTA 13,4% 14,1% 14,7 % 14,3% 11,6%

Margen Neto 7,7% 7,3% 7,8% 7,4% 7,0%

BALANCE

Total Activos 1.056.827 1.015.839 982.687 918.011 849.863

Total Pasivos 505.593 498.132 528.352 475.030 419.769

Total Patrimonio 551.233 517.707 454.336 442.981 430.095

Deuda Financiera Neta (3) 230.657 191.858 205.582 216.629 225.298
Rentabilidad Activos (4) 4,8% 4,9% 5,2% 4,7% 3,9%
Rentabilidad Patrimonio (5) 9,3% 9,6% 11,1% 10,0% 7.7%
ROIC (6) 7,2% 7.3% 8,1% 7.3% 6.1%

Deuda Financiera / Patrimonio 41,8% 37,1% 45,2% 48,9% 52,4%
Ganancia por accién ($) 66,36 64,16 66,66 57,63 44,41
Dividendos por Accién (7) ($) 24,00 27,30 27,50 24,00 18,90
Precio Accién al 31 de diciembre ($) 1.164,6 1.074,9 1.061,5 1.186,7 986,5

(1) Resultado operacional = Ganancia bruta - costos de distribucion - gastos de administracion + otros ingresos — otros
gastos.

(2) EBITDA = Ganancia bruta - costos de distribucion - gastos de administracién + otros ingresos — otros gastos +
depreciacion + amortizacion.

(3) Deuda Financiera = Otros pasivos financieros — derivados - efectivos y equivalentes al efectivo.

(4) Rentabilidad Activos = Ganancia / activos promedio.

(5) Rentabilidad Patrimonio = Ganancia / patrimonio promedio.

(6) ROIC = (Resultado operacional + diferencia de cambio) * (1 - tasa impuestos) / (patrimonio promedio + deuda financiera
9,1%
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ViNa CoNCHA Y TORO

de Accionistas.

DESCARGAR ¥

RESUMEN GRAFICO

VOLUMEN CONSOLIDADO (MILLONES DE CAJAS)

40

35

VENTAS CONSOLIDADAS (MILLONES DE PESOS)
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ViNa CONCHA Y TORO
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Centro de Investigacién e
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Consumo Responsable

Conchay Toro © 2018 Todos los derechos reservados |
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